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Market segmentation is when businesses divide customers
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Market Research has its benefits...
* Market research provides businesses with potential customers’ opinions.

* [t reduces risk; businesses are more likely to make something people want to buy!
* Market research can inform decisions on product development.

* [t helps businesses understand their market (what's popular, what's missing?).
* Research can be used to make key decisions about products and marketing.

* Market research can help promote the business.

@.' They can get feedbackby...
h * Asking customers face to face
* Social Media/Comments

* Customer comment cards
* Online surveys

* Online reviews

([

* Phone surveys

[f markets are segmented, businesses should...

* Have a better understanding of their customer
and their customers’ needs.

* Be able to target their customers easier through
their marketing and adverising.

* Be able to talor their products to suit their
customer (design products for specific groups).

* Have potential for increased profits.

* Retain (keep) their customers.



